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aistuviulwuyeun (Advertising Message)
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5. Z01$1/Gons:qu
(Appeals / Behavioral Motivation)

4. s19azldyq
(Product Description)

3. waaneun/usnas
(Products or Service)

2. ais=aingy
(Subject Matter / Issues)

1. Sagus:zava (Advertising Objective)
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ws:iJaKannsasivassa
(Creative Pyramid)

Action (lnawganssu/n1saadu(o)

Credibility (as1vAowunGono)
Desire (ns:auAoWUSISAUN)
Interest (Qvqalolktiaaw)

Attention (asivAowauto)
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932UNTVN
(Non-Verbal Message)

JOUNUN
(Verbal Message)

noasKan N (GlunisluyauniwaasivassAviunauysaiuuy
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lAsvasivdouniuvn (Verbal Anatomy)

| =N

wiaKkoKan (Headline)
- GuQaagadavlLausnLKY

W1QaK2sav (Sub headline)
- vengAUUNaulo

gondwluuaun (Body Copy)
- 1@1159V5121azs18a:198a

Ausse18laniw (Caption)
- 95U1INIWUSENDU

Yandwavn1® (Ending)
- asduazns=qu Action

Tii qn:'rLIlﬂu:Tus'earpu
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wauvadAvinya:Atasute NWIlnolon
(Slogans & Descriptions)

- Tohi 3
02N Gl iangR o ma Y LUCI Dariing
AOOLS E

Product Description ﬁﬁﬁaﬂlﬁumlw
IBU duwawavasultguuy... 91UAIWEUAN (Lux)
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Jawilhajon

KoloalAy: vonduKan (Key Message)

/

MUNaIVadNUSUINUIY Key Message AotonoudiAty
NaawevkUvdgonUsuddavNIsHvdturoyavIusina! )
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o3ouMUY: Mwuasdydaued UV Ion
(Visuals & Logos)

nawuUs:nau (lllustration) na: [aln (Logo) dodrsndugan
MOAU Na:AUIBaNalnNunlnelunavlsATwA

—
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nasvAnNIwIa:Adonus (Layout & Typography)

N1S9ANIW (Layout)

- dUUAS
(Symmetric Balance)

IUuUA2WLUUAY
VS.

- 9dUUINS
(Asymmetric Balance)

IUundWINGdUIKOE:ARA

29nus (Typography)
- sUuuwausiuasu
91sunivavasidagunun

&1 NotebookLM



IOUNIYN = \ p 220UNIYN

(Verbal) L= (Non-Verbal)

1la1159v00Y 7 1d1590d08
AWOLAA0INUYS .r NIWLazavAUS:NaU

(KUayalBvanuazsiga:ldea avQaagnuazasiaisuainugan
(Headline, Body Copy) (Layout, Typography)

NS:AUA2YAUILY Q0USUAWIUFYanUad

(Slogan) (Logo, lllustration)
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NINSSUJIASITH: NSTUFANYY M-150

BoUdIASIzKHaTsIazNIvVaduUTyruIALIULY ADIANITINT (M-150 Version)

dansluunuanoo:ls?

uUNWINIANINUAD
A1919:1s?

939uUNIY (NW, &, IE)
doosuniogis?
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n1snavadAru: nuuinriAn 6

'[hunnnmmuamu[uumweuwamnmn
nIﬂSUUOUHUﬂU 1 Bu la:uaundins1:Kaouls:au
VouN1Sas1uassa (Creative Mix)

Client / Product / Present
J1ASN:A 1: Haunw (Verbal)

J1AS1:K 2: 93uN1u (Non-verbal)
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(assuadaaniauny!

e

(Field Trip Logistics)
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SuavAs 9 AUYIYU 2568 | ANu1QVIU Nine Entertain

09:00 u. - Yusa &u aWuvdasadIngnasUNAAEAS
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